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Satisfaction of Electronic Commerce System Users for Local Wisdom

Product: A Case study of Nameunsri Cloth Weaving Group, Trang Province
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Abstract

This study aimed to instigate user satisfaction of electronic commerce system for
manage local wisdom product: A case study of nameunsri cloth weaving group, Trang
Province. The questionnaires were used to collect the leaders and members of the

group nameunsri form 400 users. Data were analyzed using percentage, means, and

standard deviation.
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The finding revealed that of the users’ satisfactions towards the effectiveness of
electronic commerce systems ware average at a higher level. The average is (X) 4.18
standard deviation (S.D.) 0.57. Considering each aspect. The use of websites in various
fields, the satisfaction of users of e-commerce websites is at a high level. The average is
(X) 4.20 Standard Deviation (S.D.) 0.53. In addition the beauty of the e-commerce site is
very high. Furthermore the average is (X) 4.16 standard deviation (S.D.) 0.60 and there
should be an additional analysis of visitor behavior and consumer behavior analysis
needed for a better marketing plan.

Keywords: Satisfaction, Electronic Commerce, Nameunsri Cloth Weaving
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